Your Online “Traffic Formula”
To Sourcing Free And Paid Traffic
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Welcome to my Traffic Blueprint!

In this document, you will find my comprehensive Traffic Blueprint that outlines
multiple ways you can gain free and paid traffic on the web. It includes a chart
detailing the major traffic opportunities you can take advantage of to increase
traffic to your websites. Each section is broken down into specific strategies so you
can follow along easily. Simply choose a strategy, implement it, and then move on
to the next traffic opportunity.

This Traffic Blueprint can be your online “traffic formula” to sourcing free and paid
traffic from the web. It will serve as your guide and companion as you build traffic
to your sites and grow your online businesses. Print it out and keep it close to you
so you can refer to it continuously.

In my Traffic Blueprint, | broke traffic down into 3 main categories:

Paid Traffic - Paid traffic involves paying for advertising on networks to gain
targeted traffic to your online properties. Though paid traffic costs money
upfront, it allows you to get traffic faster than any other method.

Cultivated Traffic - (also known as “Free” traffic) requires some level of
content creation or social interaction online. This type of traffic may take a
little more time to get locked in, but once you start gaining momentum, it
will flow automatically with little to no ongoing work in the future.

Networked Traffic - Networked traffic involves using your published
content across various channels to leverage the power of multiple traffic
sources all at the same time. It does require ongoing content creation from
a main location such as a blog or content hub, but it is a powerful source of
continuous, high-targeted traffic.
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By using one or all of these traffic strategies, you will be able to get high-quality
traffic to your sites, earn a steady income and eventually take FULL CONTROL of
your niche and scale your business to 6 and 7 figures a year.

On the next page, | will reveal my ENTIRE Traffic Blueprint in one large graphic. It's
rather large so you won't be able to see it in detail, but | wanted to give you an idea
of what it looks like at full scale. Don’t worry if you can’t make out any of the text.
As you go through the rest of the Traffic Blueprint, | will dig deeper and zoom into
each section so you will be able to see everything in detail.


http://www.nicheprofitfullcontrol.com/

Here we go...

ATTENTION:

As you scroll through the pages of this document, you may notice that
some of the text is small. This is because there was a lot of content to fit
on the page. If you want to zoom in to enlarge the font, there are four
easy options. Choose whatever one is most comfortable for you.

1. At the top of the document there is a menu that includes an option to
maximize or minimize the size of the page. It looks like this:

2. Hold down (7] then (x] then (Y] then (Z] on your keyboard and a
dropdown will appear prompting you to choose a screen size.

3. Holding down (] then [+ ] on your keyboard will zoom in on the page,
and holding down ("] then (-] on your keyword will zoom out of the

page.

4. Hold down [ ] then move your mouse wheel up and down to zoom in
and out.


http://www.nicheprofitfullcontrol.com/

Traffic Blueprint

Here's the entire Traffic Blueprint.
Don’'t worry if you can't make
out any of the text, there's more
detailed views of each section in
the following pages. This is just
to show you the full view of this
massive blueprint. Scroll on to see
the formula in full detail.
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I Paid Traffic - part 1: Major Self-Contained Networks

[ Facebook Ads ]

! Google Adwords J

/ Twitter Ads }

Major Self-Contained Networks ]7 LinkedIn Ads J

Paid \
Bing Ads

Yahoo! Ads J

[ Traffic 1

[ YouTube Ads ]

—[ Contextual Advertising ]@

Cultivated ]®

Networked }CD
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I Paid Traffic - part 2: Contextual Advertising

[ Major Self-Contained Networks }(9

MediaMath

[ Demand-Side Platforms (DSPs) ]

SiteScout

—

Contextual Advertising H The Big Exchanges (SSPs) J*[ Ad Networks }®

Perfect Audience

[ Retargeting }

ReTargeter

SiteScout

[7 Traffic \

-

Cultivated |®

Networked |®
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Paid Traffic - part 3: Ad Networks

{—‘ Major Self-Contained Networks }@
|
[ | Deman e Platforms (DSPs) ®
|
[~ RevenueHits
| .
[~ Revcontent

Adblads
I — lade

Undertone
BidVertiser

Advertising.com

1 Creafi Online Media ]
— Epom Market ]
H Popular Networks T HaxHax )
—— Media.net ]
e Propeller Ads ]
— Blogads
——— PulsePoint ]

(1l

' conversant

— ———— Adcash
Paid
Contextual Advertising |— The Big Exchanges (S5Ps) —{ Ad Networks | | )
L Chitika

(Traffic

———— Exponential

| Google Display Network

[ YouTube Partner Program (Google)

\‘ /o BrightRoll
\ Video
LiveRail
Microsoft Video Network

Vibrant Media
| /| Clicksor
In-Text
Kontera
Infolinks

[ Taboola

\ .
\‘ | Outbrain

;[ Content Distribution |
Gravity

MGID ]

L [ Retargeting ®

Networked @
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I Cultivated Traffic - Part 1: Facebook

[

Paid ®

"Q

Cross promotions
with partners

Post compelling content on
your timeline to generate
likes and shares

Get fans ]

—

Facebook ]—[ Create a fan page and build fans }

Engage insightfully in active
conversations on other pages

J

Link to Facebook from your
website, outgoing emails
and social media channels

— )

4[ Add a CTA to your header graphic }

Post links to your site on
your timeline

Add a custom tab that
displays your website

)

Redirect traffic to your website ]

' Traffic —@ated
e

Niche Forums |®

Google+ |®

JV Partners ®

Twitter |®

Linkedin |®

YouTube |®

A

Q&A Sites (Yahoo! Answers/Quora) ]@

Article Sites |®

3rd-Party Blogs [®

SlideShare |®

0
\- Networked @
. 0
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Add a link to your site in
your About section

— J

—[ Add a "Signup" button to your Page }
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Cultivated Traffic - Part 2: Niche Forums

———(Famos

Offer advice

/—[ Ask questions }
4[ Niche Forums J

Link to your site within

forum signature

Post about content you've released ]
(Googe o

JV Partners |®

Traffic H Cultivated ]

[

——— (ke

(e s

—[ Q&A Sites (Yahoo! Answers/Quora) }@
———{mcsies

—[ 3rd-Party Blogs ]@
———{Stoesre o

Networked ](9
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Cultivated Traffic - part 3: Google+

Stay active on Google+
communities

Make sure About tab
includes meta title and
description with 1-2

target keywords

Link to your Google+ page from your b
website, outgoing emails and social

L media channels )

Engage in other people's posts

4[ Follow as many people as possible )

H Google+ —[ Set up Google+ page Watch ripples
Add links and hashtags

' Traffic Wlated

Post frequently Tag influential people in your ]
i

posts

4[ Use pictures H Add alt tags to all pictures }
4[ Ask for +1s on your posts }
Link to your website

*{ Q&A Sites (Yahoo! Answers/Quora) @

u Networked }@
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I Cultivated Traffic - part 4: Jv Partners

Facebook @

Niche Forums [®

(Googir )

0

Search engines

[ Locate J

_' Social networks

Live event networking }

|
]

JV Partners /—| Email introduction

[ Approach ]

% In person

Traffic -@@

—[ Cross promote ]—[ Email cross promotion ]
Content exchange

Twitter (@

LinkedIn [®

il

YouTube [®

|

Q&A Sites (Yahoo! Answers/Quora) ]@

Article Sites @

3rd-Party Blogs [®

SlideShare [®

Networked @

i
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Cultivated Traffic - Part 5: Twitter

ﬁ Paid @

Facebook |®
Niche Forums @
Googlet+ [®

JV Partners |®

g

media channels

Link to your Twitter page from your
website, outgoing emails and social

W

Build relationships with

Follow others
Retweet their content

[

Communicate with influencers
publicly with @mentions

1

L

influencers in your niche L

Get followers

Communicate with influ-
encers via private message

]

/—[ Twitter F[ Set up Twitter page ]
Traffic < Cultivated

—

Use hashtags in your tweets J

ﬁ
L¥

Brainstorm possible hash-
tags for your posts, then find
which are the most popular
using the search function on
Hashtags.org

Pay attention to the hash-
tags influencers in your
niche are already using for
similar topics.

Find any relevant trending hashtags
using WhatTheTrend - occasionally you
may be able to tap into those too.

——

Set up redirect elements on
your Twitter Page

Add a link to your site in your bio ]

H

—

Redirect followers to your website }

\—[ Tweet about your product/service J

LinkedIn [®

1

YouTube (®

|

Q&A Sites (Yahoo! Answers/Quora) J@

Article Sites |®

3rd-Party Blogs [®

SlideShare [®

Il

u Networked @
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I Cultivated Traffic - Part 6: LinkedIn - Set Up Profile

[ Paid @
——{ Facebook o
(N roroms
4[JV Partners }@
(e
N
4[ Include benefits and results in headline
4[ List past relevant positions ——[ Include keywords in these titles J
Seek out and obtain recom-
mendations for all positions

4‘ Add "Sections" as appropriate |

Include clear c.all toactionin | Highlight with bold arrows
Summary section (A —
Include keywords in Summary

Expand on how you help

your clients achieve results

Use Unicode symbols to
highlight the most critical
components

/—| Embed powerpoints ]
4| Use SlideShare
i ﬁ Cultivated —| Linkedin
‘\ Traffic ) J [ Embed a YouTube video

N
4‘ Add websites to your profile |
Join the maximum number
of groups (50)
Specialties section
Educ.at\on section it _| Activities and Societies ]
possible)
Add keywords to: Skills & Expertise section
Interests section

[ Groups and Associations section

N
Optimize summary section

Set up LinkedIn profile %{ Optimize profile

‘—' Connect & build database }@

Create your prospect profile
Reach out to new prospects |®

{ Qaasites (vahoo! Answers/Quora) Jo

{ Networked
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I Cultivated Traffic - Part 7: LinkedIn - Connect & Build
Database, Reach Out

=

[~ Facebook ®

[~ Niche Forums ©®

— Google+ ®

1 JVPartners @

| Twitter ®

Set up LinkedIn profile [®

Add friends and colleagues
to 1st degree connections
Add connections with
TopLinked

/7 Advanced people search

Research new connections }»[ Groups

\— Companies
Message other group
members

Connect & build database

Comment on discussions

Join 50 LinkedIn Groups

Get involved in the group

Start your own discussions, post
content, ask questions, answer
questions, get involved

. BN —
‘ Traffic { Cultivated — Linkedin |

Start your own group

Invite those in your current group
to join your new group

Get involved in LinkedIn Answers ]

Create your prospect profile

L Advanced people search
( Groups

[ Create saved searches »[ Reach out to new prospects (daily)

Respond to items in your |
inbox (daily)

[ Post once into groups (weekly)

Set up status updates
(monthly)

Reach out to new prospects

‘—— YouTube ®

[ Q&A Sites (Yahoo! Answers/Quora) @

— Atticle Sites ®
‘— 3rd-Party Blogs @
‘—— SlideShare ®

{ Networked ©
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Cultivated Traffic - part 8: YouTube

Paid

— Facebook ®
— Niche Forums ®
| Google+ @
v Partners o
1 Twitter ®
[~ Linkedin ®

[Videos ——[ Keyword-rich description

Add keyword tags

SEO Keyword-rich channel title

Keyword-rich About page

Keyword-rich channel URL
Enter targeted channel
keywords

Link to your YouTube
channel from your web-

site, outgoing emails and
social media channels

Channel

Traffic { Cul V@ 7[ Get visitors to your channel and videos

I\ [ Embed your videos on your website )

and social media channels

7[ YouTube k[ Set up YouTube channel and add visitors }

[ Email your list about your videos

Include URL in channel art
Add URL tab

Link to your website from
your About page

YouTube channel

Add default video to channel
homepage (known as
Featured Content) and

[ Redirect visitors to your website include link to your website
in the description

Add a link to your site in the
video description

Individual videos H Add annotations }

Include a call to action at the
end of your video

7[ Q& Sites (Yahoo! Answers/Quora) ®

— Article Sites ®
‘“——— 3rd-Party Blogs @
‘—— SlideShare ®

Networked
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I Cultivated Traffic - part 9: Q&A sites, Article Sites, 3rd-Party
Blogs, SlideShare

(paia J

e )

(e Foams Jo

Traffic Cultivated [ Q&A Sites (Yahoo! Answers/Quora) foer helpful answgrs and
J link back to your site

oo i | tagescom
G

Guest blog post

[ 3rd-Party Blogs ]

Blog commenting

SlideShare Create slldeshgws and link
back to your site

L‘ Networked b
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Networked Traffic

Cultivated @

Traffic

’7 Facebook

7[ Open social media accounts = Twitter

\— YouTube

Integrate social accounts )
with your blog

Traffic ] setuwp

Networked Your Own Blog/Content Hub J

[ Link your social accounts together ]

7[ Content Distribution Network !—M

Content Types
Video

Content M@

4[ Content Distribution H Blog H Notifications ]
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So, there it is...
My personal Traffic Blueprint!

These are the exact strategies | have used to send hordes of targeted traffic to my
websites. You now have dozens of new ideas and strategies in your arsenal that
you can use to grow your online business to new levels.

Start with one type of traffic, master it, and then move on to the next. Before you
know it, you will have multiple streams of traffic working on autopilot bringing you
new customers and sales for months and years to come.

To Your Success,

Ale G

Adam Short

Adam Short is the creator of Niche Profit Full Control, the ultimate
program for finding and taking “full control” of your niche, getting massive
traffic, and building a $1 million per year online business. Learn more about
the program here.


http://www.nicheprofitfullcontrol.com/
http://nicheprofitfullcontrol.com
http://nicheprofitfullcontrol.com

